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The European Centre for Disease Prevention and eo(gc
Control is an independent EU agency e
established in 2005 and seated in Sweden

aimed at strengthening Europe's defences
against infectious diseases.

Detect

Assess

Respond Ny SRS T %
< i HBW-JDE BRNEm i gt "i]u

Prepare AT fd'ﬂ ﬁ»" mn Ji“
B 1 oy e NS R (D D e

i it i.%..:‘r;-”' ‘tﬂq i
Communicate B e Sic e

www.ecdc.europa.eu




Our vision:

Behaviour change* is
seen as valued
contributor to disease
prevention

Challenges

« Complex EU setting

» Diverse communities

 Interaction between politics and research
 Traditional mindset

 ..and somewhat limited mandate of ECDC
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How can ECDC address the challenges? %C

Roadmap
E,X%gm;%_gﬁ Soer? Providing tools Promoting health
behaviour change =~ @nd applications communication
and health for behaviour skills and building

communication change activities capacity




Understanding health behaviours and the
context in which they occur




Providing evidence and sharing best practice on @&Sc
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- TECHNICAL REPORT TECHNICAL REPORT

A literature review of trust
and reputation management
in communicable disease

Systematic literature review
of the evidence for effective

national immunisation schedule

public health promotional communications
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| . TECHNICAL REPORT
A literature review on health
information-seeking behaviour on
the web: a health consumer and
health professional perspective

Insights into health communication
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TECHNICAL REPORT

TECHNICAL REPORT

A rapid evidence review of
interventions for improving
health literacy

Insights into health communication

Evidence review: social marketing
for the prevention and control of
communicable disease

Insights into health communication

Insights into health communication
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...developing guidance and scientific advise ‘@&SC

TECHNICAL DOCUMENT

Communication on
immunisation -
Building trust

Setting goals and
objectives
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TECHNICAL DOCUMENT

Conducting health communication

activities on MMR vaccination

Stockholm, September 2010
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Identifying target
audiences

A 4

Identifying knowledge,
attitudes and barriers

A 4

Developing and testing
key messages
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Producing materials
and tools
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Reaching the target
audience

4

Assessing campaign
effectiveness




...introducing the most suitable tools &
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Unfortunately Peter
can’t come to tomorrow's
annual school trip...

What's It's a disease that makes you feel it spreads to others
‘tummy very ill, vomiting and wanting togo o _ very easily and makes you
‘the toilet very often... =i
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rt,c |'f e doa f?:::m o = V) That's right k':u! ngshou’d

P Smhves from the buge = wash your hands before
‘that cause tummy disease. touching food, after

toilet use and after

Let’s talk about protection

Practical guidance

for health care providers
to enhance childhood
vaccination uptake

And when you're ill, You know all about it! Let’s make a poster about

: what we all need 1o do,
you should warn the teacher Tﬁ’z":m“':‘y‘:"wff"' 50 we help others to

k\s?ihulvhy tool
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One of the ECDC priorities:
focusing on poorly reached
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Engage people and co-create interventions

« Translating the value of a
behaviour into the
audience language

« Values vary across people,
understanding the
segments of the audience

« Understanding benefits
that matter to the target
audience
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TranslétiﬁgHeaIth Communications

Programme for dissemination of evidence based
health communication activities and innovations on
communicable diseases for country support in the EU
and EEA/EFTA 2009-12.
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...to build capacity and support the optimal use and development of health
communication activities in EU and EEA/EFTA States in the promotion of
health, focusing on the control and prevention of communicable
diseases.

1. To scope health communication activities focusing on communicable
diseases

2. To provide summary information and examples of health
communication activities

3. To bring together national European stakeholders interested in health
communication research focusing on communicable diseases

4. To contribute to the development of dissemination tools for health
communications activities.
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. Primary Information Gathering

. Synthesis of Knowledge

. Consolidation and Triangulation of data

— SWOC analysis

. Health communication examples resource

. Consultation with stakeholders

. Development of overall framework to underpin evidence
based health communication strategy
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Literature Review Series (x4)

1. Health information seeking behaviour on the web

2. Trust & reputation management in communicable disease public health

3. Health communication and campaign evaluation

4. Effective risk communication for communicable diseases.

Systematic Reviews (x2)

1. Effective health communication towards immunization uptake

2. Health communication for behavior change; towards prevention and
control of communicable diseases.

Rapid Reviews of Evidence (x3)
1. Health literacy

2. Health advocacy

3. Social Marketing



eoéc
Quantitative cross sectional e-survey

« Sample: ECDC Communication Competent Bodies (CB) Directors.
Additional contacts provided via snowball sampling

« Completed questionnaires: 65
- Data collection: SurveyMonkey

Telephone interviews
« Sample: Key informants
« Total participants: 44
- Data collection: semi-structured telephone interviews

Expert consultation

« Sample: key stakeholders attending ECDC competent bodies meeting in
Budapest

 Total participants 25, representing 15 countries
- Data collection: Group interview



Results CCOC
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Aggregated EU
E-survey, Telephone Interviews &
Expert Consultation




Q. Are communication activities for communicable diseases @
included in national health plans, programmes and policies? “ccQc

“Yes

®For some
communication
activities/diseases

mNo




Q. Is health communication used in the following ggéc
specific communicable disease groups in your

country? e
HIV/AIDS, STl and Blood-Borne Viruses ; 91% (42)
Vaccine Preventable IlDri]?:;s;g?];\nd Invasive Bacterial ; 829% (38)
Tuberculosis ; 72% (33)
Antimicrobial Resistance/Health Care Associated Infections ; 70% (32)
Food and Water Borne Diseases and Zoonosis ; 63% (29)
Emerging and Vector Borne Diseases ; 52% (24)

None of the above | 0.0% (0)




Q. Is health communication used in the following
NON-communicable disease groups in your count

Vi
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Cancer [ ox e

Lifestyle Factors (e.g. alcohol, smoking) _ 82% (37)
Cardiovascular disease _ 82% (37)
diaberes I 7
Mental Health Disorders _‘ 58% (26)
ories | 5o 2o
Chronic Respiratory diseases _ 51% (23)
None of the above P 7% (3)
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DISEASE PREVENTION

your country?

“Yes
m Sometimes

mNo




Q. Education and training programmes to develop leadership, eC(SC
planning, management and/or evaluation in health
communication?

15% (7) Yes, there are specific courses
dedicated to health communication

30% (14)

® There are course(s) in which health
communication is a module, a
subject or a part

B There is no specific training in health
communication

Don’t know
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Health communication more evident in non-communicable
diseases

Experience, information and best practice is not shared across
the two disease areas.

Limited evidence base
Lack of expertise and resources

Lack of long-term health communication and health promotion
strategies focused on behavioural change*

Knowledge and resource gap around evaluation

The current use of social media and mobile phones as channels
of communication are limited

*changing, sustaining, developing, modifying behaviours
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Develop research capacity in health communication: o
o health literacy
o health advocacy
o social marketing
o hew technologies for disseminating messages
o systematic use of evidence and evaluation to inform practice

Strengthen collaboration among those working in health communication
and communicable disease in the region

Increase awareness and provision of health communication training and
education

Develop an online interactive resources/platform for sharing health
communication information and resources

Provide guidance for best practice to build the evidence base for health
communication activities.
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Thank you for your attention!
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